UNANED

(%)

msfnwadaiiiingUszasd Wefinvisuuuunisdnuinmsiivisdaasunislivimasndesiu
oumsdudadolovlolvesmineuinisansisugy wedioAnviaruAniuasdoiausuuzyes
FwthiRenfuthdeatvayunnudiiuasdgmeuasselumsinuinsendesiunsindeietled
Feendnulfadeunisduiadoovlotludfifdngfinssumisgs Yssrnsuaznguiiodne e fid
auAeatesfumsiauimsmin (PrEPlumiiouinisansisagy 9 wis idenngusiegianuy
W11z 99 19 67 au laeld uuvasunw wuvaunuIngy adanld fovay Anafsvenziuy
wazliasziiifonn (content analysis) iiteesurededadeiiiinadenisdnusnisindn (PrEP) Jaywn
guassa uaziumnuAlrlun1sdauinig nan1sfiny) wudn JULUUNISIAUINITT Usenaudie 4 nay
6un nguil 1 addnlsuimsidaaialufifien (one stop service) ngudl 2 Addiniamizdmiungs
Uszrnnsmeiinadusiusiumeusliitaasaluiideaiu (separated clinic) nguil 3 lssneruiamly
Lifinddnamzngulszuing uagnguil 4 addnianzlsafndenianaduius doiausuuzyes
Fwihileafutafeatuayuniududa Tuegiu fe 1) ulswis Mnmbsnuidludiunaiauasly
miheuinisdesiinnuaenndes seidewazlvlufirmafortu nsnsguvulumssenunanas
nsAnnudeyanisunfuuInsmin (PEP) 2) indetneivhaudegnildrud fylunisdnnsos
SuuinmsfisingAnssudios 3) mslddessulatl laidnazidu website we social media silsansnsa
iifenquiiiingAnssuidesgs warstisnaumanu/Adanudiunistiostuetled 4) {lsusnssosd
ynannmildudnsuaziinuldlafiaziglumsinnugzuuinstieglussuuuinng Auglviuinig
wEn(PrEP) msilufimdsafuadtinerdulia mszlosdmnuiizeseled uags) mheuinsdes
oefluviniaiisiefia udesdauinmani (Prep) usnaneddinerdnulda Snsussrduiusuasianssy
FumiFuinsfifngfinssudes eandfndeierleelml fuaruaduwasdeausuuslunis
Fausn1s Aldnnnsfine 1) Wiunisussanduius (public relation) wagn135a4598 (campaign) Wie
annsAnsuazdonUATR ndeumuiiseansn (PrEP) uuuisning egdulannznguuszansifien
2) Padinesdelisiarudingn Wudws lideandgmihduauldunundu 3) mavauiszuunside
e LY 1‘U§U‘UUWJLLU‘U digital fiardadaninusms) euluiilnsdwe Mligsuusnslaidesnse
way 4) Saousndmihiidu q Femheau Limmmaauim (sensitivityllunisliuimseusuidvehi
flysnsfinddnEeundn (PrEP) egrsseiiios

[ [

AdAey: endeaiuneunsdudawoevleinin), wled ssuuuinmsansisuey

o



Abstract

The first objective was to study the factors affecting to patterns of provision services
promoting preventive medication before HIV exposure among staffs in the public health
services. Second, to obtain the staff's opinions and recommendations on the factors
contributing to the success and obstacles in the provision of HIV Pre-Exposure drug services in
high risk behavior. Of 67 participants completed the questionnaire and participate in the focus
group. The procedure began with descriptive statistics analysis and content analysis. . In this
study found that there are five factors for providing PrEP services. Firstly, policies from both
central and service units should be consistent, continuing, and unidirectional particularly in
reporting format and monitoring service engagement. Secondly, proactive networks play a role
as significant factor for screening target groups involve in risky behaviors. Thirdly, online media
such as website or social media approach directly to target groups with high-risk behaviors
Moreover, online media is able to answer questions and educate people in HIV prevention.
Fourthly, staff in service providers should have a friendly personality and pay attention to
client adherence to the service system. The PrEP service team and antiretroviral clinic should
be the same team because both of them need HIV knowledge equally. However, fifthly, service
unit should be in a good location. PrEP services should be organized separately from the
antiretroviral clinic. There are public relations and activities to search for clients with risk
behaviors should be created in order to decrease new cases. With regarding to the study, four
recommendations were mentioned. First of all, increase public relations and campaign to
decrease stigma and discrimination should be designed for population level, avoiding focus on
specific groups. Second, Intimate and privacy should be concerned as the main point for
service, separated from other departments. Third, digital queuing system such as sending a
Short Message Service (SMS) may reduce waiting time. Finally, providing all staff with training

in sensitivity issues related to PrEP at clinic is still essential.
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